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In Q1, 2011, Dan “The Pizza Man” Collier, owner 

of Rusty’s Pizza Ventura County, hired Matthew 

Moran, owner of Kreative Knowledge, a Southern 

California Business & Technology Consultancy, to 

help develop and implement a social media 

marketing plan. 

This document provides an overview and some 

details on the strategy, tools, and outcome of the 

plan they developed. 
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About Rusty’s/ 
About The Challenge 



About The Challenge About Rusty’s 

Name: Rusty’s Pizza Parlors 

Location: Ventura County 

# of Locations: 6 

• A Premium Pizza in a $5 
Pizza World 

• Difficult Economy 
(regional & national) 

• Print Ads/Direct Mailing 
showed dramatically reduced 
effectiveness 

• Radio & TV Advertising Is 
Expensive and Fragmented 

• Needed an effective way to 
reach, engage, and grow 
their loyal demographic 

 



Dan “The Pizza Man” Collier, owner had been 

half-working to grow Rusty’s Pizza Ventura 

Facebook presence. 

He was hindered by: 

1. Lack of Personal Expertise 

2. Lack of in-house Knowledge 

3. Confusion how where/how to begin 

About Rusty’s/About The Challenge 



The Goal/The Strategy 



Goal/Strategy 

Focus on Facebook (do not diffuse attention) 

Build a large enough base to market to 

Engage using video and the “natural fun of pizza” 

Share Share Share!! 

Be personal, not corporate 



Goal/Strategy 

Introducing!!!! 

The “Drive 4 Five (5,000) Facebook Fans – FREE Pizza Promotion 



The Tools/Integration 



The Tools 

Existing Website 
(custom landing pages) 

E-newsletter/Mailchimp.com 

Facebook.com 
/RustysPizzaVentura 

YouTube.com 
/RustysPizzaVentura 

Video 
shot on Droid 2 

Edited in MS Movie Maker 

Tools/Integration 



Tools/Integration 

1)Create & Publish Video Introducing 
  “Drive 4 Five” 

2)Create Mailchimp list for new names 
1)Create auto-response confirmation email 

with “Share buttons” 

3)Create Custom Facebook Page 
with embedded signup form (Mailchimp) 

4)Create Custom Landing Page at GoRustys.com 
1)With auto-play YouTube video 
2)Provide a “Like” button 
3)Include a “Share” Button (share the promo) 
4)http://www.Gorustys.com/drive4five 

5)Create and send initial email to existing 
mailing list 

Tasks To Launch 



Tools/Integration 



Tools/Integration 



Tools/Integration 

What you see before you like the page 



Tools/Integration 

What you see after you like the page 



Tools/Integration 

The “Share” button shared the current page or promo 



Ancillary Tools 



Ancillary Tools 

Lots of  Videos 

(short, engaging, fun) 



Ancillary Tools 

User Submitted Ideas To Help Grow Rusty’s Facebook Page 



Ancillary Tools 

QR Codes (about half  of  new “Likes” are from Smart Phones 



Ancillary Tools 
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http://www.youtube.com/watch?v=k-7z5_q2cDg 

Dan “The Pizza Man” Collier discusses social media for business 

http://www.youtube.com/watch?v=NItnSEsmJaM 

Matt Moran discusses integrated social media 

http://www.youtube.com/watch?v=k-7z5_q2cDg
http://www.youtube.com/watch?v=k-7z5_q2cDg
http://www.youtube.com/watch?v=k-7z5_q2cDg
http://www.youtube.com/watch?v=k-7z5_q2cDg
http://www.youtube.com/watch?v=NItnSEsmJaM
http://www.youtube.com/watch?v=k-7z5_q2cDg
http://www.youtube.com/watch?v=NItnSEsmJaM


Dan “The Pizza Man” Collier 
Rusty’s Pizza Ventura 
(805) 658-6666 
Dan@GoRustys.com 
 

Matt Moran 
Kreative Knowledge 
(818) 584-6288 | (805) 889-8102 
mmoran@KreativeKnowledge.com 


